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READERTEXTBOOK
The People, Place, and Space ReaderCulture and Diversity in the United States

Edited by Jen Jack Gieseking, CUNY Graduate Center, USA,
William Mangold, CUNY Graduate Center, USA, Cindi Katz,
CUNY Graduate Center, USA, Setha Low, CUNY Graduate
Center, USA and Susan Saegert, CUNY Graduate Center,
USA
The People, Place, and Space Reader includes both classic writings
and contemporary research, connecting scholarship across
disciplines, periods, and locations to make sense of the ways we
shape and inhabit our world. Essays from the editors introduce
the texts and outline key issues surrounding each topic. A
companion website, PeoplePlaceSpace.org, provides additional
reading lists covering a broad range of issues. An essential

So Many Ways to Be American
Jack David Eller, Community College of Denver, USA
Knowledge of and sensitivity toward diversity is an essential skill
in the contemporary U.S. and the wider world. This book
addresses the standard topics of race, ethnicity, class and gender
but goes much further by engaging with issues of language,
religion, age, health and disability, and region and geography.
It also considers the intersections between and the diversities
within these categories. Eller presents students with an
unprecedented combination of history, conceptual analysis,
discussion of academic literature, and up-to-date statistics. The
book includes illustrations, figures and tables, text boxes, a
glossary and bibliography. A companion website offers additional

resources.
resource for students of urban studies, geography, design, sociology, and anyone with an
interest in the environment, this volume presents the most dynamic and critical
understanding of space and place available.Routledge

Market: Anthropology/Sociology
May 2015: 246x174: 362pp
Hb: 978-1-138-82668-7: £85.00

Routledge
Market: Urban Studies / Geography
April 2014: 246x174: 446pp
Hb: 978-0-415-66496-7: £110.00Pb: 978-1-138-82669-4: £29.99
Pb: 978-0-415-66497-4: £36.99eBook: 978-1-315-73912-0
eBook: 978-1-315-81685-2* For full contents and more information, visit: www.routledge.com/9781138826694
* For full contents and more information, visit: www.routledge.com/9780415664974

STUDENT REFERENCE2nd Edition • NEW IN PAPERBACK
Anthropology: The BasicsThe Routledge Encyclopedia of Social and Cultural

Anthropology Peter Metcalf, University of Virginia, USA
Series: The Basics
The ultimate guide for the student encountering anthropology
for the first time, Anthropology: The Basics explains and explores
key anthropological concepts including: what is anthropology?
how can we distinguish cultural differences from physical ones?
what is culture, anyway? how do anthropologists study culture?
what are the key theories and approaches used today? and How
has the discipline changed over time? This student-friendly text
provides an overview of the fundamental principles of
anthropology and is an invaluable guide for anyone wanting to
learn more about this fascinating subject.

Routledge
September 2005: 216 x 140: 216pp
Hb: 978-0-415-33119-7: £65.00
Pb: 978-0-415-33120-3: £14.99

Edited by Alan Barnard, University of Edinburgh, UK and
Jonathan Spencer, University of Edinburgh, UK
Written by leading scholars in the field, this comprehensive and
readable resource gives anthropology students a unique guide
to the ideas, arguments and history of the discipline. Combining
anthropological theory and ethnography, it includes 275
substantial entries, over 300 short biographies of important
figures in anthropology, and nearly 600 glossary items. The fully
revised and expanded second edition reflects major changes in
anthropology in the past decade.

Routledge
Market: Anthropology/Reference
October 2011: 246x174: 896pp
Hb: 978-0-415-40978-0: £175.00 eBook: 978-0-203-39253-9
Pb: 978-0-415-80936-8: £50.00 * For full contents and more information, visit: www.routledge.com/9780415331203
eBook: 978-0-203-86647-4
* For full contents and more information, visit: www.routledge.com/9780415809368

3rd Edition • STUDENT REFERENCE2nd Edition
Social and Cultural Anthropology: The Key ConceptsCultural Anthropology

Nigel Rapport, University of St Andrews, UK
Series: Routledge Key Guides
Social and Cultural Anthropology: the Key Concepts is an easy to
use A-Z guide to the central concepts that students are likely to
encounter in this field.

Now fully updated, this third edition includes entries on:

Material Culture Environment Human Rights Hybridity Alterity
Cosmopolitanism Ethnography Applied Anthropology Gender
Cybernetics
With full cross-referencing and revised further reading to point
students towards the latest writings in Social and Cultural
Anthropology, this is a superb reference resource for anyone
studying or teaching in this area.

Global Forces, Local Lives
Jack David Eller, Community College of Denver, USA
Accessible and well organized with case studies on
contemporary cultural controversies, this ethnographically rich
text gives a refreshingly new vision of the discipline and its
subject matter - human diversity. While covering important
global and historical cultural phenomena and the more
conventional topics of anthropology it also includes multi-sited
ethnography, world anthropologies, glocalization, consumption
as a cultural/economic subject, diasporas, and multiple
modernities.

Routledge
Market: Anthropology
January 2013: 276x219: 360pp Routledge

Market: Anthropology
July 2014: 216x138: 548pp
Hb: 978-0-415-83452-0: £80.00

Pack - Book and Online: 978-0-415-50877-3: £46.99
* For full contents and more information, visit: www.routledge.com/9780415508773

Pb: 978-0-415-83451-3: £26.99
eBook: 978-1-315-76656-0
Prev. Ed Pb: 978-0-415-36751-6
* For full contents and more information, visit: www.routledge.com/9780415834513

Browse and order online:
www.routledge.com/anthropology
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STUDENT REFERENCE
Cultural Anthropology: 101

Jack David Eller, Community College of Denver, USA
Series: 101
This concise and accessible introduction establishes the
relevance of cultural anthropology for the modern world through
an integrated, ethnographically informed approach. The book
develops readers’ understanding and engagement by addressing
key issues, such as what it means to be human and the key
characteristics of culture as a concept. Cultural Anthropology: 101
includes case studies from both classic and contemporary
ethnography, as well as a comprehensive bibliography and
index. It is an essential guide for students approaching this
fascinating field for the first time.

Routledge
Market: Anthropology
February 2015: 198x129: 200pp
Hb: 978-1-138-77551-0: £70.00
Pb: 978-1-138-77552-7: £16.99
eBook: 978-1-315-73102-5
* For full contents and more information, visit: www.routledge.com/9781138775527

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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STUDENT REFERENCE4th Edition • TEXTBOOK • NEW EDITION
Fifty Key AnthropologistsAnthropology and Anthropologists

Edited by Robert J. Gordon, University of Vermont, USA,
Harriet Lyons, University of Waterloo, Canada and Andrew
Lyons, Wilfrid Laurier University, Canada
Series: Routledge Key Guides
Fifty Key Anthropologists surveys the life and work of some of the
most influential figures in anthropology.

This accessible A-Z guide contains helpful cross-referencing, a
timeline of key dates and schools of thought, and suggestions
for further reading. It will be of interest to students of
anthropology and related subjects wanting a succinct overview
of the ideas and impact of key anthropologists who have helped
to shape the discipline.

The British School in the Twentieth Century
Adam Kuper, London School of Economics and Political
Science, UK
An entertaining and provocative account of British social
anthropology. Forty years after it was first published this classic
work has been revisited in light of recent scholarship and
developments in the field. Kuper places British social
anthropology in historical and international context, sketching
its changing form and influence. He describes the careers of the
major theorists, their ideas and their contributions in relation to
the intellectual and institutional environments in which they
worked. Radically revised, the fourth edition draws on new
research to probe the colonial setting and the internal politics
of the discipline.

Routledge
Market: Anthropology
November 2010: 216x138: 298pp
Hb: 978-0-415-46104-7: £75.00

Routledge
Market: Anthropology
September 2014: 234x156: 152pp
Hb: 978-0-415-73633-6: £85.00

Pb: 978-0-415-46105-4: £19.99
eBook: 978-0-203-83879-2
* For full contents and more information, visit: www.routledge.com/9780415461054Pb: 978-0-415-73634-3: £24.99

eBook: 978-1-315-74919-8
* For full contents and more information, visit: www.routledge.com/9780415736343

TEXTBOOK
Engaging Anthropological Theory
A Social and Political History

Mark Moberg, University of South Alabama, USA
This lively book offers a fresh look at the history of
anthropological theory. Covering key concepts and theorists,
Mark Moberg examines the historical context of anthropological
ideas and the contested nature of anthropology itself.
Anthropological ideas regarding human diversity have always
been rooted in the socio-political conditions in which they arose
and exploring them in context helps students understand how
and why they evolved, and how theory relates to life and society.
Illustrated throughout, this engaging text moves away from the
dry recitation of past viewpoints in anthropology and brings the
subject matter to life. Additional resources are available via a
companion website.

Routledge
Market: Anthropology
August 2012: 234x156: 376pp
Hb: 978-0-415-69999-0: £80.00
Pb: 978-0-415-80916-0: £25.99
eBook: 978-0-203-09799-1
* For full contents and more information, visit: www.routledge.com/9780415809160

READER
Moral Anthropology
A Critical Reader

Edited by Didier Fassin, Institute of Advanced Study,
Princeton University and Samuel Lézé, Ecole Normale
Supérieure, Lyon
This Reader is the first anthology to cover the growing field of
moral anthropology and will be an essential resource for students
and scholars interested in exploring the important issues
involved. Morality and ethics are increasingly invoked in the
most diverse domains, from politics to economics, from war to
sexuality, from international justice to biological research. To
interpret this phenomenon from a critical standpoint,
anthropology offers unique perspectives. This volume includes
classical as well as recent material and sheds light on continuing

debates about relativism and universalism, values and emotions, moral duty and ethical
freedom, human rights and humanitarianism, the responsibility of the researcher and the
regulation of research. The carefully chosen texts are contextualised with lucid editorial
material, including a substantial introduction.

Routledge
Market: Anthropology
November 2013: 246x174: 388pp
Hb: 978-0-415-62726-9: £95.00
Pb: 978-0-415-62727-6: £34.99
* For full contents and more information, visit: www.routledge.com/9780415627276

Browse and order online:
www.routledge.com/anthropology
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TEXTBOOKDummy text to keep placeholder
How to Read EthnographyNetworked Anthropology

Huon Wardle, University of St. Andrews, Scotland, UK and
Paloma Gay y Blasco
This book provides a gateway to anthropological thought and
knowledge by teaching the essential skill of reading and
interpreting ethnography.

Routledge
Market: Anthropology
October 2006: 234x156: 224pp
Hb: 978-0-415-32866-1: £80.00

A Primer for Ethnographers
Samuel Gerald Collins, Towson University, USA and
Matthew Slover Durington, Towson University, USA
Networked Anthropology explores the increasing appropriation
of diverse media platforms and social media into anthropological
research and teaching. The chapters consider the possibilities
and challenges of multimedia, how network ecologies work, the
ethical dilemmas involved, and how to use multimedia
methodologies. The book combines theoretical insights with
case studies, methodological sketches and pedagogical notes.
Drawing on recent ethnographic work, the authors provide
practical guidance in creative ways of doing networked
anthropology. They point to the future of ethnography, both
inside and outside the classroom, and consider ways in which

networked anthropology might develop.

Pb: 978-0-415-32867-8: £27.99Routledge
Market: Anthropology
August 2014: 234x156: 172pp
Hb: 978-0-415-82174-2: £85.00

eBook: 978-0-203-39096-2
* For full contents and more information, visit: www.routledge.com/9780415328678

Pb: 978-0-415-82175-9: £24.99
eBook: 978-1-315-76067-4
* For full contents and more information, visit: www.routledge.com/9780415821759

TEXTBOOK
Doing Anthropological Research
A Practical Guide

Edited by Natalie Konopinski, University of Edinburgh, UK
Doing Anthropological Research provides a practical toolkit for
carrying out research. It works through the process chapter by
chapter, from the planning and proposal stage to
methodologies, secondary research, ethnographic fieldwork,
ethical concerns, and writing strategies. Case study examples
are provided throughout to illustrate the particular issues and
dilemmas that may be encountered. This handy guide will be
invaluable to upper-level undergraduate and postgraduate
students who are studying or intending to use anthropological
methods in their research.

Routledge
Market: Anthropology
July 2013: 234x156: 152pp
Hb: 978-0-415-69754-5: £65.00
Pb: 978-0-415-69755-2: £21.99
eBook: 978-0-203-74387-4
* For full contents and more information, visit: www.routledge.com/9780415697552

2nd Edition • TEXTBOOK
Reflexive Ethnography
A Guide to Researching Selves and Others

Charlotte Aull Davies and Charlotte Aull Davies, University
of Wales, Swansea, UK
Series: The ASA Research Methods
Reflexive Ethnography is a unique guide to ethnographic research
for students of anthropology and related disciplines. It provides
practical and comprehensive guidance to ethnographic research
methods, but also encourages students to develop a critical
understanding of the philosophical basis of ethnographic
authority.

This revised and updated second edition includes:

a new chapter on internet-based research and 'interethnography'
chapters on selection of topics and methods, data collection

and analysis, and ethics and politics of research practical advice on writing up ethnographic
study new and updated research examples.
Reflexive Ethnography will help students to use and understand ethnographic research
practices that fully incorporate reflexivity without abandoning claims to develop valid
knowledge of social reality.

Routledge
Market: Anthropology and sociology
October 2007: 216x138: 320pp
Hb: 978-0-415-40902-5: £90.00
Pb: 978-0-415-40901-8: £27.99
eBook: 978-0-203-82227-2
* For full contents and more information, visit: www.routledge.com/9780415409018

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Dummy text to keep placeholder
Ways of Sensing
Understanding the Senses In Society

David Howes, Concordia University, Canada and Constance
Classen, Independent Scholar
Ways of Sensing is a stimulating exploration of the cultural,
historical and political dimensions of the world of the senses.
The book spans a wide range of settings and makes comparisons
between different cultures and epochs, revealing the power and
diversity of sensory expressions across time and space. Written
by leading scholars in the field, it provides a valuable and
engaging introduction to the life of the senses in society.

Routledge
Market: Anthropology/Sensory Studies
October 2013: 234x156: 200pp
Hb: 978-0-415-69714-9: £80.00
Pb: 978-0-415-69715-6: £24.99
eBook: 978-1-315-85603-2
* For full contents and more information, visit: www.routledge.com/9780415697156

Dummy text to keep placeholder
Migration and New Media
Transnational Families and Polymedia

Mirca Madianou and Daniel Miller, University College
London, UK
How do parents and children care and look after each other
when they are separated because of migration? The way in
which families maintain long distance communication has been
revolutionised by the emergence of a variety of internet- and
mobile phone-based platforms. These have created a new
communicative environment, termed ‘polymedia’. We are now
in an era when it is possible to maintain intimacy and care at a
distance and such communicative opportunities may even play
a role in shaping decisions relating to migration and settlement.
This book draws on a long-term ethnographic study of
prolonged separation between transnational Filipino migrant

mothers in the UK and their left-behind children in the Philippines. The authors seek to go
beyond both media studies and anthropology to construct a new theory of mediated
relationships that combines findings from both disciplines and has considerable importance
for the social sciences more generally.

Routledge
Market: Anthropology
November 2011: 234x156: 184pp
Hb: 978-0-415-67928-2: £75.00
Pb: 978-0-415-67929-9: £25.99
eBook: 978-0-203-15423-6
* For full contents and more information, visit: www.routledge.com/9780415679299

Browse and order online:
www.routledge.com/anthropology
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Dummy text to keep placeholder
Globalization from Below
The World's Other Economy

Edited by Gordon Mathews, Chinese University of Hong
Kong, Hong Kong, Gustavo Lins Ribeiro, Universidade de
Brasilia, Brazil and Carlos Alba Vega, El Colegio De México,
Mexico
This book explores globalization as actually experienced by most
of the world’s people, buying goods from street vendors brought
by traders moving past borders and across continents under
the radar of the law. The dimensions and practices of
‘globalization from below’ are depicted and analyzed in detail
by a team of international scholars. Topics covered include the
‘New Silk Road’, African traders in China, street hawking in
Calcutta and pirate CDs in Mexico. The chapters provide intimate
portrayals of routes, markets and people in locations across the

globe and explore theories that can help make sense of these complex and fascinating
case studies. Students of globalization, economic anthropology and developing-world
economics will find the book invaluable.

Routledge
Market: Anthropology
July 2012: 234x156: 254pp
Hb: 978-0-415-53508-3: £80.00
Pb: 978-0-415-53509-0: £24.99
eBook: 978-0-203-10600-6
* For full contents and more information, visit: www.routledge.com/9780415535090

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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STUDENT REFERENCE
Anthropology of Religion: The Basics

James S Bielo, Miami University, USA
Series: The Basics
Anthropology of Religion: The Basics is an accessible and engaging
introductory text organized around key issues that all
anthropologists of religion face. This book uses a wide range of
historical and ethnographic examples to address not only what
is studied by anthropologists of religion, but how such studies
are approached. It addresses questions such as How do human
agents interact with gods and spirits? and What is the nature of
doing religious ethnography?  With international case studies
from a range of religious traditions, suggestions for further
reading, and inventive reflection boxes, this is an essential read
for students approaching the subject for the first time.

Routledge
Market: Anthropology
March 2015: 198x129: 176pp
Hb: 978-0-415-73124-9: £70.00
Pb: 978-0-415-73125-6: £14.99
eBook: 978-1-315-72840-7
* For full contents and more information, visit: www.routledge.com/9780415731256

2nd Edition • TEXTBOOK • NEW EDITION
Introducing Anthropology of Religion
Culture to the Ultimate

Jack David Eller, Community College of Denver, USA
This clear and engaging guide introduces students to key areas
of the field and shows how to apply an anthropological approach
to the study of religion in the contemporary world. Eller covers
major traditional topics as well as important but often overlooked
issues such fundamentalism and secularization. Each chapter
contains lively case studies of religions practiced around the
world. The second edition features updated theoretical
discussion plus new ethnographic examples throughout. There
is fresh material on translocal and vernacular religion. Images, a
glossary and questions for discussion are now included and
additional resources are provided via a companion website.

Routledge
Market: Anthropology/Religion
November 2014: 246x174: 342pp
Hb: 978-1-138-02490-8: £85.00
Pb: 978-1-138-02491-5: £24.99
eBook: 978-1-315-74015-7
Prev. Ed Pb: 978-0-415-40896-7
* For full contents and more information, visit: www.routledge.com/9781138024915

READER
The Anthropology of Islam Reader

Edited by Jens Kreinath, Wichita State University, USA
The Anthropology of Islam Reader brings together a rich variety
of ethnographic work, offering an insight into various forms of
Islam as practiced in different geographic, social, and cultural
contexts. Topics explored include Ramadan and the Hajj, the
Feast of Sacrifice, and the representation of Islam. An extensive
introduction and bibliography helps students develop their
understanding of the variety of methodological and theoretical
approaches involved in the anthropological study of Islam. In
his selections, Jens Kreinath highlights the diversity of practices
and themes that were formative for this field of study, making
this essential reading for students of Islam at undergraduate and

graduate level.

Routledge
Market: Religion/Islam/Anthropology
November 2011: 246x174: 420pp
Hb: 978-0-415-78024-7: £95.00
Pb: 978-0-415-78025-4: £30.99
* For full contents and more information, visit: www.routledge.com/9780415780254

Browse and order online:
www.routledge.com/anthropology
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Dummy text to keep placeholder
Environmental Anthropology Today

Edited by Helen Kopnina, University of Amsterdam, the
Netherlands and Eleanor Shoreman-Ouimet, University of
Connecticut, USA
Today, we face some of the greatest environmental challenges
in global history. Understanding the damage being done and
the varied ethics and efforts contributing to its repair is of vital
importance. This volume poses the question: What can
increasing the emphasis on the environment in environmental
anthropology, along with the science of its problems and the
theoretical and methodological tools of anthropological practice,
do to aid conservation efforts, policy initiatives, and our overall
understanding of how to survive as citizens of the planet?
Environmental Anthropology Today combines a range of new

ethnographic work with chapters exploring key theoretical and methodological issues,
and draws on disciplines such as sociology and environmental science as well as
anthropology to illuminate those issues. The case studies include work on North America,
Europe, India, Africa, Asia, and South America, offering the reader a stimulating and
thoughtful survey of the work curr

Routledge
Market: Anthropology/Environment
August 2011: 234x156: 304pp
Hb: 978-0-415-78155-8: £85.00
Pb: 978-0-415-78156-5: £27.99
eBook: 978-0-203-80690-6
* For full contents and more information, visit: www.routledge.com/9780415781565

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

9ENVIRONMENTAL ANTHROPOLOGY

http://www.routledge.com/9780415781565
http://www.routledge.com/9780415781565


Dummy text to keep placeholderTEXTBOOK
The Life of LinesMaking

Tim Ingold, University of Aberdeen, UK
To live, every being must put out a line, and in life these lines
tangle with one another. This book is a study of the life of lines.
Following on from Tim Ingold's groundbreaking work Lines: A
Brief History, it offers a wholly original series of meditations on
life, ground, weather, walking, imagination and what it means
to be human.

Routledge
Market: Anthropology
April 2015: 234x156: 200pp
Hb: 978-0-415-57685-7: £85.00

Anthropology, Archaeology, Art and Architecture
Tim Ingold, University of Aberdeen, UK
Making involves the creation of knowledge, the building of
environments and the transformation of lives. In this exciting
book, Tim Ingold ties the four related disciplines of anthropology,
archaeology, art and architecture together by considering them
all as ways of making, dedicated to exploring the conditions and
potentials of human life. The book draws on examples and
experiments ranging from prehistoric stone tool-making to the
building of medieval cathedrals, from round mounds to
monuments, from flying kites to winding string, from drawing
to writing.

Routledge
Market: Anthropology
March 2013: 246x174: 162pp
Hb: 978-0-415-56722-0: £75.00 Pb: 978-0-415-57686-4: £24.99
Pb: 978-0-415-56723-7: £24.99 eBook: 978-1-315-72724-0
eBook: 978-0-203-55905-5 * For full contents and more information, visit: www.routledge.com/9780415576864
* For full contents and more information, visit: www.routledge.com/9780415567237

Dummy text to keep placeholderDummy text to keep placeholder
LinesBeing Alive
A Brief HistoryEssays on Movement, Knowledge and Description

Tim Ingold, University of Aberdeen, Scotland, UK
What do walking, weaving, observing, storytelling, singing,
drawing and writing have in common? They proceed along
lines. This extraordinary book imagines a world in which
everyone and everything consists of interwoven or
interconnected lines and lays foundations for a completely new
discipline. Ingold leads us through the music of Ancient Greece
and contemporary Japan, Siberian labyrinths and Roman roads,
Chinese calligraphy and the printed alphabet, weaving a path
between antiquity and the present. Setting out from a puzzle
about the relation between speech and song, Ingold considers
how two kinds of line - threads and traces - can turn into one
another as surfaces form or dissolve. He reveals how perception

Tim Ingold, University of Aberdeen, UK
Building on his classic work The Perception of the Environment,
Tim Ingold sets out to restore life to where it should belong, at
the heart of anthropological concern. Being Alive ranges over
such themes as the vitality of materials, what it means to make
things, the perception and formation of the ground, the mingling
of earth and sky in the weather-world, the experiences of light,
sound and feeling, the role of storytelling in the integration of
knowledge, and the potential of drawing to unite observation
and description. Our humanity, Ingold argues, does not come
ready-made but is continually fashioned in our movements
along ways of life. Starting from the idea of life as a process of

wayfaring, Ingold presents a radically new understanding of movement, knowledge and
of lines has changed over time, with modernity converting to point-to-point connectorsdescription as dimensions not just of being in the world, but of being alive to what is going

on there. before becoming straight, only to be ruptured and fragmented by the postmodern world.
The book draws on numerous disciplines and is illustrated throughout.Routledge

Market: Anthropology
April 2011: 246x174: 270pp
Hb: 978-0-415-57683-3: £90.00

Routledge
Market: Anthropology
May 2007: 234x156: 200pp
Hb: 978-0-415-42426-4: £95.00Pb: 978-0-415-57684-0: £27.99

eBook: 978-0-203-81833-6 Pb: 978-0-415-42427-1: £26.99
* For full contents and more information, visit: www.routledge.com/9780415576840 eBook: 978-0-203-96115-5

* For full contents and more information, visit: www.routledge.com/9780415424271

NEW IN PAPERBACK
The Perception of the Environment
Essays on Livelihood, Dwelling and Skill

Tim Ingold, University of Aberdeen, UK
Reissued with a brand new preface, The Perception of the
Environment offers a persuasive approach to understanding how
human beings perceive their surroundings. The essays focus on
the procurement of livelihood, on what it means to 'dwell', and
on the nature of skill, weaving together approaches from social
anthropology, ecological psychology, developmental biology
and phenomenology in a way that has never been attempted
before. Tim Ingold revolutionises the way we think about what
is 'biological' and 'cultural' in humans, about evolution and
history, and indeed about what it means for human beings - at
once organisms and persons - to inhabit an environment.

Routledge
Market: Anthropology, Material Culture, Psychology and Biology
March 2011: 246x174: 460pp
Hb: 978-0-415-22831-2: £105.00
Pb: 978-0-415-61747-5: £32.99
* For full contents and more information, visit: www.routledge.com/9780415617475
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TEXTBOOK
Primate Behavior and Human Origins
Glenn E. King, Monmouth University, USA
Routledge
Market: Anthropology
September 2015: 246x174: 352pp
Hb: 978-1-138-85316-4: £85.00
Pb: 978-1-138-85317-1: £26.99
eBook: 978-1-315-72300-6
* For full contents and more information, visit: www.routledge.com/9781138853171
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TEXTBOOK
Introducing Urban Anthropology
Rivke Jaffe and Anouk De Koning
More than half of the world’s population now lives in cities and anthropological research
is increasingly done in an urban context. This book provides an up-to-date introduction
to the important and growing field of urban anthropology. The chapters cover topics such
as place-making and belonging, production and consumption, politics and governance.
These are illustrated by a number of lively case studies drawn from a diverse range of urban
settings in the global North and South. Accessible yet theoretically incisive, this book will
be a valuable resource for anthropology students and of interest to those working in urban
studies and related disciplines such as sociology and geography.

Routledge
Market: Anthropology / Urban Studies
November 2015: 246x174: 208pp
Hb: 978-0-415-74480-5: £85.00
Pb: 978-0-415-74481-2: £24.99
* For full contents and more information, visit: www.routledge.com/9780415744812
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